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1  Explain in brief: 
 (a) Production concept. 
 (b) Product concept. 
 (c) Sales concept. 
   
2  Differentiate between market segmentation and market targeting.  
   
3  Enumerate PLC as a tool for marketing strategy. 
   
4  What are the stages in new product development? Explain. 
   
5  What are the objectives of pricing? Explain. 
   
6  Explain the recent trends in retailing with suitable examples. 
   
7  Explain the role of communication in marketing management with the relevant 

examples. 
   
8  Enumerate the recent trends and growth of rural marketing. 


